ORGL 605: Imagine, Create, Lead
Dr. Kristine Hoover; Dr. Adrian Popa; Mr. Mathew Rude

Course Description: Throughout the course, students are introduced to the history and key concepts in
the field of creativity. Further, through the theme of “seeing and seeing again,” students are challenged
to apply and expand their creative and imaginative capacity. Students explore Ignatian imagination and
perspectives from the liberal arts (art, history, literature, music, and so on) and are exposed to different
techniques for developing and enhancing their own creativity and imagination in the context of
leadership practice.
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